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ABSTRACT
The study was conducted in the Department of Sociology, Govt. College University, Faisalabad, 
Pakistan during the year 2018 to assess the current status of rural women in the light of changing 
values. Southeren district of Punjab, Layyah was selected as universe for the study. Multistage 
sampling was used to select 200 respondents to ensure the participation of all clusters of rural 
women.  A well structured interview schedule was designed for the purpose. Moreover a pilot 
study was carried out to make the instrument more reliable. The results revealed the picture 
about the rural women and their perception on changing values. Some salient results include 
higher level of financial independence to rural women may help them to embrace global values in 
more vibrant manner. Nonetheless, the role of media in this regard emerged as highly significant 
player in changing the perception of rural women of Layyah. Majority of the respondents (75.5%) 
showed that media is influencing their values. It is pertinent to note that the respondent comprised 
majority of women belonged to young age and eager to be educated.    
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INTRODUCTION
Pakistani Culture is extremely distinctive in terms of its 
social and moral values. This culture revolves round 
the faith of Islam that teaches equality among each soul 
that exists on this planet. Pakistan’s culture is extremely 
diverse and indeed different cultures having their own 
roots of norms of happiness. These norms and traditions 
are derived from different cultures like Persian, Arabs, 
Turks, Mongols, and numerous Eurasian foundations. 
These diverse cultures play their due role in formation 
of dressing, food, and religious patterns (Macionis, 
1997). Pakistani culture consists of cultures ranging 
from the Punjabi and Sindhi languages to the social 
groups of  easternmost Pakistani provinces. Currently 
these cultures have powerfully been influenced by 
close cultures of Bharat, Central Asia. Therefore, the 
geographical area in conjunction with different places.
Sizable number of Pakistanis lives in different parts of 
globe like Great Britain, USA,  Canada, Australia and 
in Scandinavian nations. These emigrants and their 
kids influence Pakistan culturally and economically 
by traveling to Pakistan and returning and finance 
there. At the same time there’s conjointly a reactionary 
movements in Pakistan against western values that 
influence Pakistan. This cluster is powerfully conflated 
with Islam and is on a robust mission. The values 
of Pakistani culture square measure extraordinarily 
varied and it might be tough to outline Pakistani culture 
(Aggarwal, 2005). 

According to  Mastekaasaarne  (2003),  nowadays the 
mankind is facing a period of confusion, conflict and 
confrontations; the reasons are not far to understand. 
No doubt, values are different and they may change 
from time to time. Yet the intrinsic  values  hardly  
change  as  they  permeate  through  ages,  irrespective  
of social and political contacts. In nutshell, his findings 
are more about post modernism and its main feature 
happiness. According to his research, happiness is 
the goal of life and without harmony one cannot get 
happiness.
There are three ways of comparing cultural values; 
the first one is to do that in a normative way. In this 
sense things are either positive or negative and we 
have to choose set of values. In other words, values 
are arranged in dichotomy that is in terms if opposite, 
i.e. good or bad, high or low and so on. The next way 
to compare values is different. Here the comparison is 
made on a different frame of reference. The concept of 
contract is not as the same in the first case. Although one 
may think that such comparison tends to be arbitrary, 
it is not exactly so.  The distinction is based on a more 
subjective criterion. In the third place, comparison of 
values may take place without any reference to the 
traditional way of judgment. Different values may 
emerge on different occasions. Their fulfillment is 
demanded by human deeds in life. In short,  values  
are  of  different  types  and  they  assume  various  
dimensions  in different perspective of life (Botterymike, 
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2002). Values have been defined in diverse ways. The  
philosopher,  the educationist,  the  administrator,  the  
psychologist  and  the  sociologist  all  have different 
perspectives while explaining a value. According to 
Francis (2011), a value is what is desired or what is 
sought. Values  may  be  operationally,  conceived  as  
those  guiding  principles  of  life which  are  conductive  
to  one’s  physical  and  mental  health  as  well  as  social 
welfare and adjustment. Some important elements 
of values are; a value has its worth and importance, 
a value is subject, community and national oriented, 
value is the result of interaction between personal and 
impersonal elements, value is a desired preferences 
and strong belief put to action, value is an abstract idea, 
which is expressed, demonstrated in behaviors and 
affirmed publicly.  Values are of several kinds, such as 
biological and physical, economic or  material,  social,  
ethical,  utilitarian,  religious,  intellectual,  aesthetic, 
recreational,  instrumental,  relative  and  absolute. 
Pakistani society is undergoing a colossal cultural 
modification in a rapid manner; found by  Aslam (2005). 
He further postulates that the deep frozen embedded 
cultural values in our society have become hollow and 
bit by bit dwindling. Varied catalysts of modification 
in local culture are accountable for this situation, the 
foremost and with the deep impact is Westernisation. 
Moreover, the promotion of Yankee and European 
culture via English dramas, movies, skits telecasted 
on varied English channels like HBO, Star Movies, etc. 
encompasses a drift towards modification in culture 
Islahi (1990).  Pakistanis tend to be exocentric and 
regard the foreign cultures being promoted worthy 
than their native values and trends. so they like 
adopting these foreign customs thus leading towards 
a modification in our society. This case yields in a very 
cultural shock drowning the values of Pakistani society. 
This case is so worrisome and solid steps ought to 
be enforced on a daily basis by our government to 
preserve Pakistan’s cultural values (Malik, 1992). For 
this it’s inevitable to develop a  ministry comprising 
of recognized, prudent and pious  students who will 
guide our nation at the best  in case of non secular 
conflicts that ought to be ready to sketch the ways that 
to eliminate the impact of Westernization in our society.
Scott (2010) argued that each type of indigenous 
values are going down in comparison to global values. 
Catherine (1992) found that family values, that are 
always considered as traditional values have become 
mitigated in opposition to the modern values where 
people are more inclined to nuclear family system. This 
alteration triggered the formation of society wherever 
greed motivates each parent within the manpower, going 
away their youngsters to be raised by establishments 
consisting of under-qualified personnel.

Over time, the character of the medium conjointly 
modified dramatically. Once giving solely 3 principle 
broadcast networks, viewer’s decisions currently could 
be over 100 channels. By 1999, seventy eight percent 
of homes with youngsters and adolescents received a 
minimum of basic cable and kids are familiarized with 
new programs. Television’s introduction was among 
excitement and optimism and issues concerning its 
impact on children’s development.
Khan (2003) studied that new technologies typically 
make to antecedently unknown to moral issues, and 
it typically takes a few years to totally integrate them 
in society. New technologies also tend to propose a 
replacement variety of technology assessment which 
will specialize in implication of recent technologies; 
ethical technology assessment. Moral technology 
assessment can function as a tool for distinctive 
adverse effects of recent technology. 
Albutalien (2006) found that the media viciously 
decreases mental skills of rural women; she aforesaid 
adding that programs of foreign, moreover as native 
media didn’t follow our social cultural and faith values 
the media was the approach of communication and 
oldsters ought to keep a watch on the type of nature of 
programs their kids watched enter people transmission 
of values could be a bio direction conjointly method. He 
determined the transmission of values from adolescents 
to oldsters relating to topic that square measure salient 
in adolescent just like the utility of recent technology, 
beliefs regarding the normal approach of life, the 
importance of faith. However, adolescent’s spiritual 
values were conjointly transmitted to their folks in 
families with below average levels of authoritative 
parenting (Botterymike, 2002). Lastly the role of market 
and market economy also played a significant role in 
the changing values of rural women Mahmood (2018).
The main objective of the study was to investigate 
the causes of changing values of women and their 
consequences on them with following goals:-

•	 To determine the socio, economic characteristics of 
respondent.

•	 To determine the social values of respondent.
•	 To investigate the determinants of changing cultural 

values in women.
•	 To investigate the determinants of changing 

economic values.
•	 To know the consequences of changing values on 

rural women.
•	 To suggest appropriate measure to reduce the 

negative effects of changing social and cultural 
values on women.
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                       Conceptual Framework

MATERIALS AND METHODS
This study was conducted in the Department of 
Sociology, Government College University, Faisalabad, 
Pakistan during the year 2018. The population of the 
research was comprised of rural women of District 
Layyah.  Multiple stage sampling was used to reach at 
the most appropriate respondents who were the rural 
women of rural females. The researchers spent 10 days 
in the field for purpose of data collection by using a well 
constructed interview schedule. Pre testing was carried 
out to curb down any possible issues in the instrument.  
During the research work interviewer faced many 
difficulties. As majority of respondents were ignored 
about the importance of social research, considerable 
time was spent in convincing the respondents about 
the need and utility of this type research. So the time 
consumed per interview varied from 30 to 35 minutes. 
Averages, percentages, Chi square, and Gamma tests 
used as statistical measuring tools to analyze the data. 

RESULTS AND DISCUSSION

The results (Table 1) reveal that majority of the 
respondents belonging to age group of 31-40 years. 
As a matter of fact, this age group can be inferred as 
the best respondents due to their high level of interest.
Table 1. Frequency  distribution  of  the  respondents  with  
              respect to their age

Age categories in years Frequency Percent
21-30 44 22.0
31-40 95 47.5
41-50 51 25.5
51-60 07 3.5

61 and Above 3 1.5
Total 200 100.0

The data also reveal the education level of the rural 
women and it will surely have direct relation to the 

problem statement of the research (Table 2). According 
to Caroll (1997), higher the education rate would have 
higher degree of technology use and high level of 
cultural adaptation. Here such a low level of education 
proves more adhesiveness to the local values by the 
rural women.
Table 2. Frequency  distribution  of  the  respondents  with  
              respects to their educational level 

Educational level Frequency Percent
Illiterate 19 9.5
Literate 35 17.5
Primary 55 27.5
Middle 22 11.0
Matriculation 32 16.0
Intermediate 27 13.5
Graduation 8 4.0
Master and above 2 1.0
Total 200 100.0

The results revealed that majority of the respondents 
belonging to Nuclear family system, while 68% 
respondents were the house wives (Table 3). This may 
be due to average income of people; where majority 
of people are earning (comparatively) good income 
i.e. 41% (Table 4). It is worth sharing here that income 
plays a pivotal role not only in study of this variable 
but also to study a bigger canvass. Mahmood (2017) 
found that low income of parents affects badly on the 
nutrition of children and such it badly affect the health 
of children which can further be seen through lenses of 
global values.

Table 3. Frequency  distribution  of  the  respondents  with  
              respects to their type of the family

Family type Frequency Percent
Nuclear family 109 54.5
Joint family 72 36.0
Extended family 19 9.5
Total 200 100.0

Table 4. Frequency  distribution   of   the   respondents  with  
              respects to their approximate monthly income

Approximate monthly income 
in PRs. Frequency Percent
5000-10000 34 17.0
10001-15000 58 29.0
15001-20000 852 41.0
20001 and above 26 13.0
Total 200 100.0

Galen (1996) stated that people of foreign or minority 
culture learn the language, habits, and values of 
a method through which these people entomb the 
social positions, also acquire the political, economic 
and academic standards of the dominant culture 
named assimilation. These people, through the human 
process of assimilation, become integrated at intervals 
the quality culture. Changing values have effects on 
the women, these changes the role and responsibilities 
of the women. The results (Table 5) reflects that 30% of 
the respondents felt easy to hold their responsibilities, 
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a majority 40.0% of the respondents thought that 
they are more independent than past, 15.5% of the 
respondents thought that they are more westernized 
and modernized and a smaller number 14.5% of the 
respondents thought that they neglected the Islamic 
values.

Table 5. Frequency distribution of respondents regarding  
              impact on changing values of women

Impact of Changing Values of 
Women Frequency Percent

They feel easy to hold their 
responsibilities 60 30.0

They are more independent than 
past 80 40.0

They are more westernized and 
modernized 31 15.5

They neglect the Islamic way of 
life 29 14.5

Total 200 100.00

The data (Table 6) further show that majority of the 
respondents (81.0 %) said that Valentine Day is against 
our traditions, while 19.0% respondents said that it is 
not against our traditions. Table shows that some of 
them adopted the changing values in the society.

Table 6. Frequency distribution of respondents with respect to  
              opinion about the tradition of valentine day

Valentine’s Day Against 
Our Traditions Frequency Percent

1. Yes 162 81.0
2. No 38 19.0

Total 200 100.00
Since the media was pivotal in the study, the results 
(Table 7) reflect that majority (75.5%) of the respondents 
said that media is influencing them.

Table 7.  Frequency distribution of respondents regarding  
               influence of media on Rural Women

Influencing of  Media on Women Frequency Percent
1. Agree 151 75.5
2. No opinion 6 3.00
3. Disagree 43 21.5

Total 200 100.00
Hypothesis 1: Women  that  economically  support  the  family  are  
                       more independent in making decision

Financially 
support to 

family

Independent in decision 
making Total

Yes No

Yes
41 27 68

20.5% 13.5% 34.0%

No
48 84 132

24.0% 42.0% 56.0%

Total
89 111 200

44.5% 55.5% 100.0%
Chi-Square =  22.674  Significance  =   .000 

Above Table presents the association between 
financially support to family and Independent in 

decision making. Chi-square value shows a significant 
association between financial support to family and 
independence in decision making. So the hypothesis 
“Women that economically support the family are more 
independent in decision making” is accepted.

Hypothesis 2: Higher  the  Impact of media on women 
higher the changes in marriage traditions 

Impact of 
media on 
women

Changes in traditional marriage Total

To some 
extent

To great 
extent Not at all

Agee 34 15 6 55
17.0% 7.5% 3.0% 27.5%

No opinion 38 28 13 79
19.0% 14.0% 6.5% 39.5%

Disagree 31 24 11 66
15.5% 12.0% 5.5% 33.0%

Total 103 67 30 200
51.5% 33.5% 15.0% 100.0%

Chi-Square 18.690, Significance = .001, Gamma = .292 

Above Table shows association between impact of 
media on women and changes in traditional marriage. 
The chi-square value shows a highly significant 
association between Impact of media on women and 
changes in traditional marriage. The gamma value 
shows a strong positive relationship between variables. 
So the Hypothesis “Higher the Impact of media on 
women higher the changes in traditional marriage” is 
accepted.
From this study, it is inferred that cultural changing 
in rural women are due to the reason that they adopt 
the other cultures through different ways like media, 
newspapers, etc because they spent their most of time 
by watching T.V dramas and films. When their relatives 
from urban area visit to see them they try to change 
themselves according to their relatives. Rural women 
are not capable enough to understand the basic 
Islamic culture and values. Now people are trying to 
change traditional marriage values due to change in 
existing values due to overwhelming western norms. 
So women feel them more independent in decision 
making.

General Recommendations
•  We should not promote foreign culture, we should  
    promote our culture, so that our children may         
    adopt dress pattern, language, diet and life style  
    according to Islamic culture. 
•  Government should bane advertisement that       
    promotes foreign culture. 
•   Parents should socialize their children according to  
    Islamic culture and values, so that our society may  
    become an Islamic society.
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