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ABSTRACT
Media has become the influential source of communication across sectors including agriculture. 
Effective use of agricultural information has marked many successes across globe including 
developing and developed world. The present study was conducted to gauge the perceived 
effectiveness of information provided by the media to the farmers of selected villages from Tehsil 
Chiniot, Pakistan during 2018. To materialize the study 105 farmers consuming agriculture 
information were recruited purposefully. A self-administrated interview schedule was applied 
to collect the information. The results revealed that farmers did not find information effective 
and it was suggested that farmers centered information in local language can enhance the 
effectiveness of the agriculture information.
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INTRODUCTION
Media has increasingly been recognized as the 
most influential source of communication. It has also 
been acknowledged as an effective catalyst in the 
development of different sectors including agriculture. 
There are many success stories in developed and 
developing countries (Hassan et al., 2011; Mgbakor 
et al., 2013) where the information provided to 
farmers in different areas proved success. However, 
little research has been carried out in this sector to 
gauge the effectiveness of agricultural information 
provided for improvement in agriculture process and 
consequently agriculture production. The present 
research explores the perceived effectiveness of the 
agricultural information and its scope in agriculture 
process and agriculture production.
Agriculture is one of the major sectors of Pakistani 
economy and shares 22% in the Gross Domestic 
Product (GDP) and engages 44.2% of the population 
(GoP, 2015). However, potential of this sector has 
not been capitalized due to numerous structural and 
institutional reasons. Lack of government interests 
in agriculture as the major factor for low agriculture 
productivity. It further adds that extended extension 
programs, poor agriculture education and development 
programs are the other important reasons (GoP, 2015). 
Muhammad et al. (2002) emphasized the formulation 
of a comprehensive agriculture policy. They reinforced 
that farmers should be given awareness regarding 

different agricultural practices. They suggested that 
effective extension services, training and an effective 
awareness program can breed the good results and 
resultantly can increase the agriculture productivity.
Javaid (2017) highlighted the importance of mass 
media in disseminating agriculture information in 
district Nankana and suggested that interactive media 
policy should be formulated. There should be a farmer 
centered agriculture media campaign. Traditional 
services to farmers regarding different agricultural 
practices are looked skeptical and less engaging. The 
importance of mass media in extension programs and 
innovative interactive media is proving great help to 
farmers and can enhance the agriculture production 
(Reisenberg and Gor, 1989).
Muhammad et al. (2012) conducted a research in 
districts Faisalabad, Sheikhupura and Rahim Yar Khan 
and they found that audio video cassettes have least 
role in providing proper information. The media covered 
livestock and crops variety in its messages. They also 
found that small messages and advertisement were 
more popular than the full programs.
Khan et al. (2013) in a research conducted in district 
Faisalabad on the role of television and radio concluded 
that they are very effectively providing agronomic and 
plant protection related information to farmers. Similarly, 
Farooq et al. (2007) confirmed that television was the 
largest source of agriculture information in Tando Allah 
Yar district. They confirmed that all of the respondents 
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were using media as the major source of information. 
They also pointed out the contribution of the private 
sectors in disseminating agriculture information.
Irfan et al. (2006) concluded that majority of the farmers 
were consulting mass media including TV and radio; 
however, they trust the TV information and utilized it in 
their daily practices. In addition, Hassan et al. (2011) 
in their study of the rural community living along river 
side in Malaysia concluded that mass media and 
interpersonal communication and information is of 
very importance for the sustenance of livelihood. 
It can create better opportunities for survival of the 
community.
Chhachhar et al. (2012) in their study conducted in 
Sindh highlighted the wide use of television as a main 
source of information utilized by the local farmers. 
They confirmed the usefulness of information provided 
by different channels. They also suggested that more 
informative program should be broadcasted to provide 
useful agriculture information. Furthermore, Rehman 
et al. (2013) in their study of the agriculture information 
users signifies the importance of media. The study 
highlighted that farmers having large landholdings 
were more likely to utilize the agriculture information.
Memon et al. (2014) examined the role of mass media 
in proving agriculture information to farmers in District 
Jaffarabad. They confirmed that the mass media was 
providing very useful information to the farmers and 
the farmers were using agriculture information quite 
enterprising for their agricultural practices. Utilize 
the agriculture information compared to small scale 
farmers. Moreover, Mgbakor et al. (2013) in their study 
suggested that media services should be consistent and 
updated to give more benefits to the farmers. They also 
emphasized the up gradation of extension services to 
meet the practical needs of the Nigerian farmers. Nazri 
et al. (2012) narrated that media is playing very vital 
role in spreading agricultural information to the farmers 
of far flung areas. It is very effective tool to influence 
the knowledge level and behavior (agriculture) of 
farmers positively. Rehman et al. (2013) highlighted 
the importance of media in agriculture. They believed 
that media can play very vibrant role however, the 
content of the media is very important determinant of 
the effectiveness of media for agriculture production.
The above cited literature clearly indicates that 
agriculture information plays vital role in agricultural 
production. Those farmers who got information related 
to their day to day work were in better position to 
cope agricultural problems and could improve their 
agriculture related skills. District Chiniot is one of fertile 
cities of central Punjab. Located on the bank of the 
river Chenab, Chiniot is renowned for the production 
of cash crops and furniture. Despite the fact that this 

district heavily contribute in agriculture sector, there 
is no institutional support available to improve their 
knowledge about modern day agricultural skills. The 
farmers mostly rely on media to get relevant information 
that can help them in agriculture activities. This study is 
an attempt to evaluate the effectiveness of agriculture 
information available to the farmers of district Chiniot 
through media.

MATERIALS AND METHODS
The present study was conducted to gauge the 
perceived effectiveness of information provided by the 
media to the farmers of selected villages from Tehsil 
Chiniot, Pakistan during 2018. The population of the 
present comprised of farmers engaged practically 
in the farming activities and active users of media 
either television or radio and were residing in Tehsil 
Chiniot. The study recruited 105 male farmers, living 
in the selected villages of the Tehsil Chiniot. Interview 
schedule was utilized as tool of data collection and 
interviewing was used as technique of data collection. 
The tool comprised of demographic information, 
followed by exposure to media question, effectiveness 
of media and suggestions. Interviews were conducted 
in Urdu and Punjabi (local accent). The collected 
data were processed through statistical Package for 
social Sciences (SPSS) version 21.0. The data were 
presented in tabular format with frequencies and 
percentages (Steel et al., 1997).

RESULTS AND DISCUSSION
The data (Table 1) revealed that majority of the 
participants of this research were married (n = 86, 
82%). Most of them were literate at primary level (n 
= 70, 67%). They had joint ownership of the land with 
their family members (n = 65, 62%) followed by tenancy 
and most of them owned 10-15 acres of the land (n 
= 70, 67%). They average monthly family income up 
to100 thousand rupees   (n = 61, 58%).

Respondents pointed out that brochures (leaflets, 
notices, pamphlets) were the major source of 
agriculture information 55.23% (n = 58) followed by 
television and radio both 24.76 and (n = 26). The data 
highlights that major source of agriculture information 
to the respondents in the study area was print media.

Table 1. Socio economic and demographic informed of        
              respondents.

Source of information Frequency Percentage
Married 86 82
Literate at primary level 70 67
Joint ownership of lust 65 62
Land area (10-15 acres)  70 67
Family income upto one 
lac/monthly 61 58
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Responses regarding the content of the agriculture 
information provided by T.V, radio and brochures of 
weather 34.28% (n = 36), livestock 31.47% (n = 33), 
plant protection 24.76% (n = 26), sowing methods 
20% (n = 21) soil examination 20.0% (n = 20). 
The content of agriculture information ranges from 
agriculture machinery to agriculture practices, most 
of the information is regarding weather conditions and 
forecast (Table 2 and 3).
When asked to the respondents their actual time of 
watching TV, radio, most of the respondents told that 
its ranges from 5 - 9 Pm i.e. 61% (n = 64) (Table 4).

Respondents consider the content provided by TV, radio 
and brochures traditional 28.5% (n = 30), not relevant 
25.7% (n = 27) and not easy to comprehend 7.6% (n 
= 08) while 15.2% consider the information provided 
as practicable, 14.2% think that information was quite 
informative and 8.5% felt that it was a new information. 
The data explicitly shows the discontentment of the 
respondents pertaining to information provided. The 
present study puts the finding in accordance with the 
findings concluded by Khan et al. (2013) and Khattam 
et al. (2013) and Khan et al. (2010). These researchers 
were skeptical of the effectiveness of information 
provided by TV, radio and brochures by suggesting 

other agriculture extension methods like demonstration 
and alternative sources of agriculture information.

CONCLUSION AND RECOMMENDATIONS
The present study was an effort to find out the 
effectiveness of the agriculture information provided 
farmers through TV, radio and broachers in the selected 
villages of tehsil Chiniot. The results showed that most 
information was coming to farmers  through brochures 
(leaflets, notices, pamphlets). The information was 
mostly displayed at information centers set up by 
the seed / fertilizer dealers or pesticides companies. 
Whatever the stock of information they display was 
mainly economically motivated and had market related 
interests. On the other hand information provided by 
T.V and radio was not coherent with the language 
capacity and time available to farmers. The content 
provided to farmers were mostly conservative/
traditional methodic which farmers feel less innovative 
and mostly irrelevant. They considered the information 
less practical sometimes from technological and 
economic perspectives.
The current research pointed out a gap between the 
information provided and the existing information need 
of the farmers. The stock of information should be 
coming from the outcome of the farming practices of 
the local farmers’ couple with the experts from national 
and international sphere and translated in the local 
language at the agreed upon time. This can make 
the information more effective and can have efficient 
use of agriculture information to enhance agriculture 
production.
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