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ABSTRACT
Pakistan is an agricultural country and has 80% percent contribution in export earnings and 
50% labour forces engagement. The aim of this study was to know about government media 
campaigns for awareness and information in the agricultural development. The study was 
conducted at Department of Mass Communication Govt. College University, Faisalabad, during 
2019. Data was gathered from government agriculture department website from June 2017 to 
June 2019 to know about the governmental contribution in agricultural development through 
media campaigns and nature of these campaigns to aware and educate the farmers. The study 
found that the mode of government media campaigns was related to transmit message to farmers 
about warning and preventive (20-26%), inofmraiton and awareness (38-54%), visit and meeting 
(6-10%), subsidies and credit assistant (6-16%) and policies and new technology (6-8%). The 
study also revealed that government had specially focused on new technology for better results 
to aware and educate the farmers to improve their cultivation. But it is also revealed that there 
is more space to improve the cultivation style and government should play a greater role in the 
development of agriculture sector.
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INTRODUCTION
Agriculture is the backbone of Pakistan. Agro-based 
products fetches 80% of the country’s total export 
earnings and round about 50% labour force is 
engaged in this sector. Punjab is the most populated 
province and has largest share in national agricultural 
production. This sector offers 21% of the GDP and 
has given employment to more than 48% of the 
population . This sector has strong contribution in the 
variety of industries like textile, rice processing, leather, 
sugar and various food processing industries. Three 
forth share of countries total export has captured by 
agriculture sector and 60% share comes from Punjab 
(GoP, 2008; GoP, 2019). 
Punjab is the second largest province having 25.9% 
of country’s total land and has 20.63 million hectares. 
Totally 86% land has been so far utilised while 14% 
is unreported. Total 72% land of Punjab is available 
for cropping while 14% stays unreported and 14% 
land is not suitable for agriculture due to occupied 
by infrastructure or either being fertile. Whereas 53% 
is noticed as sown area that means this part of land 
is cultivated regularly i.e. at least one time in a year. 
On the other hand 9% land categorized current fallow 
which means this land is not cultivated during the year 
meanwhile 8% land categorized as cultural waste. 

This part of land in not for regular cultivation and is not 
cultivated for more than three years but in spite of that 
it is considered as part of cultivated area. According 
to 2010 agriculture census, there were 5,249,800 
agriculture farms in Punjab and majority of these farms 
were very small. Even 42% farms counted as small that 
consists of less than one hectare. Farms consist of 1 to 
10 hectares are equal to the total number of farms that 
occupy 68.9% of total area whereas farms consists 
of more than 10 hectors are 22.2% of total area. The 
mission of government agriculture department is to 
sustain food security, making agriculture cost effective 
and knowledge based, support to national economy 
and especially emphasis on farmers’ welfare and 
improvement of yield potential (GoP, 2019).
Mass media consists of all those media that are being 
used to distribute and inform the public about the 
innovation in the field of agriculture. Mass media has 
three basic categories i.e. print media, electronic media 
and digital media. Print media includes newspapers, 
booklets, broachers, magazines etc. (Javaid, 2017). 
Electronic media includes radio and television whereas 
digital media includes software that work in digital 
devices like system and application software, internet, 
social media etc. Each media has its own benefits 
and drawbacks due to some special characteristics. It 
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is the only way to inform the people at once at large 
scale (Saeed, 2013). So there is need to improve this 
filed and inform and aware the public at large scale. 
From ancient times, information about agriculture on 
both livestock and crop was communicated among 
farmers. With the passage of time and development 
in agriculture field, there was need to inform public 
about new cultivation styles and use of technology. 
The involvement of government make this field more 
important and mass media like newspapers, radio, 
television and video documentary and internet play 
significant role not only to inform the public but also 
aware the people from upcoming dangers. Information 
about new technology and educate the public at large 
scale, mass media is only way to use as more timely and 
effective (Kakade et al., 2013). Agriculture development 
programs in developing countries depend on mass 
media in mobilization of individuals for agriculture 
development. Print media, television, radio, internet 
and mobile technology are more effective means of 
communication to distribute agriculture knowledge to 
the masses. Pakistan where, the literacy level is very 
low; mass media is necessary. Usually for rural areas, 
radio and television is more suitable to modernized 
agricultural technology with cheap and less time. Audio/
visual message is more understandable for the farmers 
while increase in literacy rate can offer more promises 
and prospects for the utilization of print media as mass 
communication (Memon et al., 2014).
Ahmad (2005) conducted research study to explore 
environment changes impact on agricultural sector of 
Pakistan. He argued that due to change in climate, the 
agriculture has been disturbed in Pakistan. The study 
suggested some measures to adopt such innovative 
ways that might reduce the impact of climate change 
on agriculture sector. Javaid (2017) argued that in 
Pakistan, especially in Punjab, the role of mass media 
is considerably high. Shahid et al. (2017) argue that 
print media is spreading more accurate information 
and television as the second most effective source, 
is being used by farmers of Tando Allahyar of 
Hyderabad District. Chhachhar et al. (2012) found 
that in disseminating important agriculture information 
television was credible source of information for the 
farmers of Sindh. Saeed (2013) is of the view that media 
plays a vital role in the progress of a state.  The writer 
argued that media campaign launch information for 
farmer about agricultural enhancement and produce 
favorable impact on attitude, modernization and 
widening of market. Zia and Khan (2012) conducted 
study that analyzed the agricultural broadcasting 
during the period of 2006 to 2010. The study revealed 
that there is only one dedicated television channel i.e. 
(Sohni Dharti) for farmers for agricultural information 

from out of 82 television channels in Pakistan. Study 
concluded that no other channels was broadcasting 
due coverage on agriculture sector. Memon et al. (2014) 
conducted study in Jaffar Abad District Baluchistan 
to investigate the role of mass media in agriculture 
sector. Study found that mass media is effective tool 
for farmer community in solving their agricultural and 
cultivation problems. Kakade et al. (2013) argued that 
mostly farmers preferred demonstration method to 
get agricultural information as compare to any other 
style of communication. Khatam et al. (2013) found 
radio and television is considered more effective and 
suitable for farmers to get agricultural information. Bala 
and Sharma (2008) argued that for our farmers there 
should be latest information about new technology 
and innovation of farming, new corps, new methods 
of cultivation, pesticides, seeds, crops, marking the 
products, water management, government policies 
about agriculture and extra export potential. Not only 
this but also information about allied activities like 
poultry, fish farming, dairy and weather information 
on regional and local scale. Farooque (2004) argued 
that farmers needed information regarding vegetables 
and crops occasionally. Fruits, livestock farming areas 
needed information rarely. Furthermore he concluded 
that farmer not needed information about forests and 
oilseeds. Rehman (2011) argued that Pakistan is 
agricultural country and its development depends on 
agriculture. Government efforts rapid breakthrough 
in agricultural productivity and print and electronic 
media is more effective tool of information for agrarian 
people. Among media, print media is more effective for 
the farmers to convey them agrarian message. GoP 
(2008) revealed that agricultural segment has always 
been getting top importance in states’ progress due to 
its substantial role in growth of GDP and economy. Both 
developed and developing countries are indirectly or 
directly related to agriculture sector for progress. Rise 
in agriculture productivity is vital for poverty elimination 
and expand the income of rural public. The researcher 
argued that media can play vital role in agriculture 
development. Television is one of them which can 
be used to create awareness and impart training in 
adopting modern technologies for farming community 
spread over wide geographical areas. Irfan et al. (2006) 
revealed that majority of farmers give first preference 
to television for agriculture information. Electronic 
media is more effective tool and source of information 
about innovation taking place and latest happenings 
around the globe. Mosher (1970) suggested 
increasing agricultural production through the use of 
new methods and technologies brought from other 
regions of the world. Lingamneni (1981) concluded 
that electronic media has effective contribution in 
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agricultural development. This medium more effect 
on farmers that cause of increase in knowledge 
and awareness but at this stage, the adaptation of 
technology is very important. Capenter (1983) stated 
that electronic media is more effective medium for 
agrarians for agriculture technology transmission. It 
is more suitable tool for communication today. The 
combination of audio and video confirmed change in 
human behavior and improve farmers learning. Ani 
and Baba (2009) argued that effective communication 
is important ingredient with the use of technology to 
boost agricultural production. To get benefits from 
such technology, farmers should have access to this 
technology and should learn effective utilization of 
farming system. Keeping in view above discussion 
present study was conducted to check perfections of 
Govt. media campaign in agriculture.

MATERIALS AND METHODS

Period of the study and logic behind its selection
The content analysis method was adopted for the 
study. In this research study, the researchers used the 
measurement of quantitative and qualitative method 
of research. All the Media Campaign by Department 
of Agriculture, Government of Punjab published and 
launched related to agriculture development during 1st 
June 2017 to 31st June 2019 are chosen as the universe 
of study. In the current study, researchers examined all 
the Media Campaign by published by the Department 
of Agriculture, Government of Punjab from 1st June 
2017 to 31st June 2019. So, it was a census study but 
government campaigns related to agriculture were 
selected using purposive sampling. In this research, 
unit of analysis considered the words, sentences and 
whole paragraphs of media campaign about research 
issue agriculture development was considered as 
basic unit of analysis during the selected period of 
2 years. In this regard, the entire government media 
campaign for agriculture development was taken into 

consideration so that no media campaign regarding 
agriculture development in Punjab was ignored. Thus, 
a total of 123 media campaign had been examined and 
analysed in the study. As in this specific era Punjab 
Government launched different media campaigns for 
farmers of Punjab (rural agrarians) for the enhancement 
of agricultural commodities.

Construction of categories for the study 
In this connection, the media campaigns were launched 
on the website of Punjab agriculture department. 
So, the categories are formed on the basis of their 
coverage relations.  The media campaign categories 
construction scheme is being in Table 1. 

Issue 1 = Warnings and preventive action.
Issue 2 = Information and awareness guidance.
Issue 3 = Statements, visits and meetings.
Issue 4 = Provision of subsidies to farmers and credit assistance.
Issue 5 = Policies and new technological reforms.

RESULTS AND DISCUSSION
However, Table 2 shows that statistical distribution 
of government media campaign for agriculture 
development during June 2017 to June 2018. 
According to results, 20% coverage was given to the 
issue of warning and preventive action. However, 38% 
coverage was given to the issue of information and 
awareness, 10% coverage was given to the issue of 
visits and meetings, 16% coverage was given to the 
issue of subsidies and credit assistance and 16% 
coverage was given to the issue of policies and new 
technology reforms. Hence from collected data, it is 
found that government focused in media campaigns 
the issue of information and awareness during the 
period of June 2017 to June 2018. Similar results were 
reported by Saeed (2013). 
The above Table 3 shows that statistical distribution 
of government media campaign for agriculture 
development during June 2018  to June 2019. 
According to results, 26% coverage was given to the 

Table 1. Media campaign categories and their rules
Variable Categories/issues Rules

Issue 1 Warnings and 
preventive action

The media campaign include, rise in heat weaves, rise in average temperature, extreme weather events, 
alertness for rain and flood, agriculture upcoming warning and mitigation anxieties, announcement of 
prevention action for agriculture commodities and product, preventive action about harmful insects.

Issue 2 Information and 
awareness guidance

The media campaign Information provided to farmers about good practices, improved crop varieties, 
and pest or disease

Issue 3 Statements, visits 
and meetings

The media campaign provided to farmers about agriculture conference, meetings, field visits, and 
official spokesperson statement.

Issue 4
Provision of 
subsidies to farmer 
and credit assistance

The media campaign related to agriculture loss measurement and announcement of  relief fund and 
provide subsidies to farmer

Issue 5 Policies and new 
technological reforms

The media campaign related to agriculture policies, new strategies and reforms for the betterment of 
agricultural production.
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issue of warning and preventive action. Moreover, 
54% coverage was given to the issue of information 
and awareness, 6% coverage was given to the issue 
of visits and meetings, 6% coverage was given to 
the issue of subsidies and credit assistance and 8% 
coverage was given to the issue of policies and new 
technology reforms. Hence from collected data, it is 
found that government focused in media campaigns 
the issue of information and awareness during the 
period of June 2018 to June 2019. However, shahid et 
al. (2017) also noted similar results.
Furthermore Table 4 shows that comparative analysis 
of statistical distribution of government media campaign 
for agriculture development from June 2017 to June 
2019. According to results, 30% coverage was given to 
the issue of warning and preventive action and ranked 
as 2nd in term of coverage space. On the other hand 
59% coverage was given to the issue of information 
and awareness and ranked as 1st in term of coverage, 
13% coverage was given to the issue of visits and 
meetings as ranked as 5th in term of coverage, 19% 
coverage was given to the issue of subsidies and credit 
assistance and ranked as 4th in term of coverage and 
20% coverage was given to the issue of policies and 
new technology reforms and ranked as 3rd in term of 
coverage. Hence from collected data, it is found that 
government focused in media campaigns the issue of 
information and awareness during the period of June 
2017 to June 2019. Similar results were noted by 

Javaid (2013) and Shahid et al. (2017).
Results in Table 5 shows the overall coverage of 
government media campaign during the selected 
period from June 2017 to June 2019. The result shows 
that during June 2017 to June 2018 government 
agriculture department published 106 advertisements 
in newspapers whereas from June 2018  to June 2019 
only 35 advertisements related to agriculture were 
published in newspapers by the government agriculture 
department for the improvement in agriculture in 
Punjab, Pakistan.

CONCLUSION
Current study deal government media campaigns for 
agriculture perfection in Punjab, Pakistan. The study 
aimed to know the interest of government in highlighting 
agricultural problems and educating farmers for 
improvement in this sector. Pakistan is rich in term of 
agricultural opportunities but there is need to gain more 
benefits by adopting appropriate measures. In this 

Table 2. Government media campaign for agriculture development in Punjab from  
              June 2017 to June 2018.

Issues Total campaign Total ratio
Warnings and preventive action 21 20%
Information and awareness guidance 40 38%
Statements, visits and meetings 11 10%
Provision of subsidies and credit assistance 17 16%
Policies and new technology reforms 17 16%
Grand total 106 100%

Table 3. Government Media Campaign for Agriculture Development in Punjab from  
              June 2018  to June 2019. 

Issues Total campaign Total ratio
Warnings and preventive action 9 26%
Information and awareness guidance 19 54%
Statements, visits and meetings 2 6%
Provision of subsidies and credit assistance 2 6%
Policies and new technology reforms 3 8%
Grand total 35 100%

Table 4. Comparative analysis of category wise government media campaign for agriculture development in Punjab   
              during June 2017 to June 2019. 

Issues Total media campaign 
coverage

June 2017 to 
June 2018

June 2018 to 
June 2019 

Rank 
order

Warnings and preventive action 30(100%) 21(70%) 9(30%) 2nd

Information and awareness guidance 59(100%) 40(68%) 19(32%) 1st

Statements, visits and meetings 13(100%) 11(85%) 2(15%) 5th

Provision of subsidies and credit assistance 19(100%) 17(89%) 2(11%) 4th

Policies and new technology reforms 20(100%) 17(85%) 3(15%) 3rd

Grand total 141(100) 106(75%) 35(25%)

Table 5. Overall comparison of government media campaign  
              for agriculture development in Punjab from June  
              2017 to June 2019. 

Publication year Total media 
campaign

Media campaigns from June 2017 to 
June 2018 106

Media campaigns from June 2018 to 
June 2019 35

Grand total media campaigns 141
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regards, there is need to educate and aware farmers 
to get better results. Government is the only source 
that can participate to educate and aware farmers 
and provide them opportunity and facilities. So they 
can achieve better results. Agricultural development 
is necessary for both farmers and government for the 
development of Pakistan.

RECOMMENDATION
Mass media communication can play a substantial role 
to assist the public for enhancement their knowledge 
about issues, causes and implications. Media must 
deliver practical information to public to take action 
comprise of water saving, changing farming techniques 
to advancement of crop yields, or learning different 
skills to increase their incomes.
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